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Confidential Curriculum Vitae: Maria Lopez-Knowles

Eighteen years of marketing communications and business development experience in the domestic & global
arena: branding programs; new product/service launches; integrated advertising/pr campaigns; event marketing;

development of off-line and on-line programs; lead-generation; and, research for B2B and B2C markets.

Key Competencies:

1999-present

SRR NEEN

Understand the relationship between strategic marketing communications and a successful
sales process;

Have extensive knowledge of what it takes to roll out new products and services to the
analyst and press communities;

In-depth experience in developing and managing successful comprehensive MarCom
campaigns effectively, that deliver measurable ROI,

Expertise in developing media programs, budgets (print; broadcast; outdoor board,
newspaper), and buying media;

Acumen with traditional and web-based marketing and lead-generation activities.

Marketing Acumen Marketing Consultancy

Supervised: print, radio, e-mail/direct mail, video campaigns, and Flash presentations
Managed the development of a variety of corporate brands, tag-lines, and ID projects
Developed collateral tree, ‘look & feel’, and sales pieces for a variety of clients

Developed MarCom budget and integrated 12-month plan including media and all PR/advertising activities

for various clients

AN

Managed external relationships: (Ad agencies, PR agencies and analysts) and cross-functional teams

Client Base: RedCreek Communications (SonicWALL), Project Achieve, Augeo,



Experience
1998-1999 Evolve Software, Inc. Professional service automation solutions

Drove naming of new market category, product name, branding strategy and positioning. Developed marketing
plan and execution strategy for PSA category & ServiceSphere, corporate ‘look and feel’ and collateral/web tree
strategy. Managed multiple vendors and PR firm. Responsible for analyst & press relations. Budget: $1.7MM.

Position: Director of Marketing Communications
1995-1998 InPower, Inc. Client/server-based HRMS

Developed marketing communications strategy for start-up from logo to award-winning awareness and
advertising campaigns. Launched corporate/brand positioning and co-branding activities. Managed MarCom
Dept. & external agencies (Ad & PR firm): $1.6MM budget.

Position: Director of Marketing Communications
1993-1995 The Stephenz Group Advertising agency

Responsible for the account management of over $1.5MM in business-to-business advertising. Actively involved
in all new business presentations. Managed the strategic development of a corporate repositioning campaign,
print, collateral, and direct mail programs.

Position: Senior AE Client base: General Electric, Visa
1990-1993 Rauh, Good, Darlo & Barnes Advertising agency
Supervised a wide array of accounts: business to business, high-tech and consumer. Actively participated in new
business pitches, growing business by over $1 million in ad revenue. Developed marketing plans, multi-media
programs, as well as advertising/collateral/DM.

Position: Acct. Group Sup. Client base: Zenger-Miller; Acuson; SINB
1988-1990 Austin Associates, Inc. Advertising agency
Managed high-tech accounts for domestic and international marketplace. Responsible for productivity of core-
functional teams and tight production schedules. Supervised development of award-winning product positioning
campaign.

Position: AE Client base: Paradise Systems; ICOT
1985-1988 Maris, West & Baker, Inc. Advertising agency
Developed primary & secondary research activities. Managed the state’s largest utility account ($2MM marketing
budget). Responsible for integrated marketing campaign: television, radio, direct mail, newspaper, print and
outdoor board advertising supporting product roll-out of Seasonal Credit and all E-3 home builders & residential
developments.

Position: Mktg. Res. Coor. /AE Client base: Mississippi Power & Light Company
EDUCATION

M.A. Mass Communications (Film & Television): University of New Orleans, New Orleans, LA 1985
B.A. Psychology: Loyola University of the South, New Orleans, LA 1983
LANGUAGES

Spanish, fluently
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